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and More 
Productive 

Client

A New Look and Feel



Integrated Search Page

● Designed to be less busy
● Minimize the scrolling needed for 

most searches from the real estate 
match

● No scrolling on a normal monitor
● Drawer for Advanced Filter include 

custom fields, giving history, etc.
● Add more addresses with a plus 

button
● 4 clicks to Profile after First and 

Last name
● “Breadcrumbs” for easy navigation 

back through the application
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Enhanced Address Lookup

● Available from the Integrated 
Search

● Default will be sorted by AVM.
● Built-in sort by columns
● National search, no state needed
● Auto populate IS input form
● Search by city, state and zipcode 



User Added Fields

● Add client-specific information such as internal 

giving, client ID number and engagement 

information from the beginning of the custom 

profile process. 

● Users can save time by having client-specific 

information on their donors directly input into the 

custom profile for easy reference to internal giving 

and involvement, combining both internal and 

external data for more insightful analysis.



New Profile Design

● Redesigned header, renamed 
Hero Section with new analysis

● Data Tabs to Organize Sources 
and reduce the need to move up 
and down

● Compact - Expandable data 
sections

● Floating Profile Refresh 
accessible constantly 



Profile Hero Section

● Interactive dashboard tiles

● High-level overview of prospect



Collapsed Profile Hero Section

● Hero section collapses as you scroll down

● Freezes most pertinent information at the top for reference

● Users do not need to jump to the top of the profile to see the highlights, 

address, etc.



Relative Rankings

● Matched values for real estate 

compared to state and nationally

● Matched values for charitable giving 

compared to the state and nationally

● Matched values for political giving 

compared to the state and national

● The goal is to anticipate the relative 

impression/feelings of prosperity. 

An  average home in an expensive 

region with higher regional prices is 

not likely lead to a feeling of wealth.  



Profile Keyword Search

● Data sections do not have to be open

● Keyword summary indicates the 

location of the matches including 

context, words before and words 

after

● Single click of the source you want 

jumps to that part of the profile.

● Final product will search all DS data 

sources and all matches.

● Leverages the new technology 

platform which should make it 

difficult to replicate.



Data Organization

● Data section organized by tabs

● Individual data fields organized into 

expandable tiles

● Easy navigation

● Smoother transitions

● Client decides on the logical grouping

● Custom tabs are easy to add

● Limits the scrolling up and down 

continuously



Table and Graphs
● Much of the sames functions with 

some additions

● Sectional controls for opening, 

viewing quality icon, deletion, etc. 

very similar

● Presentation of data graphics is 

one click

● Select fields are two clicks from 

Google Search or jump to search 

options



Quality Scores and Matches

● Easily edit of quality scores and 

matches 

● Gift Table default organizes base 

on quality of match

● Four keystrokes to verify low 

quality matches

● Takes two keystrokes to delete a 

match

● Undo capability for deletions

● Still editable and deletable

● Hovering still provides score 

information

● Refreshing the page reloads the 

profile recalculates scores



Real Estate

● Each property expands and 

collapses as needed

● Same real estate information, but 

a smoother look

● Google Maps functionality still 

present



Profile Layout Editability

● Add, change or remove data sets and tiles from a custom profile through the Layout Editor. 

Save the edited profile for future use. 

● Customized profiles provide the user with the most relevant information and readability to 

garner the best insight quickly and efficiently. 



Scoring Editability

● Customize the Minimum Confidence and High Quality scale of the 

data. 

● Users can define scoring criteria to make it specific and relevant to 

their fundraising metrics and goals. 



Generative Reports

● Build custom narrative reports using 

DonorSearch data and ChatGPT to 

summarize all or specific sections of a 

custom profile for easy readability.

● Users can save time by employing 

Generative Reports to distill DonorSearch 

data into targeted narrative documents 

on prospects, giving users much-needed 

time back for more valuable work. 



Search Options Features

● The Edit for Search button for each 

result will populate the prospect’s 

information automatically into the 

Integrated Search fields to quickly 

create a custom profile on the 

individual. 

● With one click, users can switch 

from Search Options to Integrated 

Search without needless keystrokes 

or lookups. This workflow 

streamlines the process of creating 

custom profiles from initial search 

results. 



Search Options Features

● Use the sliding value meter to filter the results by market value. 

● Users can review results in a more targeted and focused segmentation to 

get a better view of the landscape. 



Search Options Features

● Search within sections and fields for specific terminology to filter the data by 

that search term. 

● Users can segment and isolate specific information to efficiently target and 

review for relevancy. 



A View from Canada



Insights into 
Canadian Donors

Access to DonorSearch’s 

Canadian data gives you the 

ability to analyze your donors’ 

and prospects’ capacities and 

affinities with efficiency!

GeoInsights based on 
demographic data

Segmentable lists and 
mapping capabilities

The largest sourced 
database of charitable 
giving records

View Canadian and US 
giving records together



Donors
Learn about your 

donors’ 
environment and 

find new 
prospects

Analysis
Efficiently 

segment and 
identify 

capacities and 
affinities

Engage
Strategize and 

engage based on 
your new insights

Growth At Your Fingertips

Geo 
Insights



 Data Views

Population Income Home Value

Population Density

Number of Dwellings

Average Household 

Size

Average Income

Median Income

Average Home Value

Median Home Value



 Data Views

Age Language Home Owners

Average Age

Median Age

0-14

15-64

65-85

85+

Total French

Total English

French vs. English

Total Homeowners

Total Renters

Renters vs. 

Homeowners



ADDRESSING PAIN POINTS
GeoInsights

Filter Canadian Geography 



ADDRESSING PAIN POINTS
GeoInsights

See and compare where your prospects and donors live 
relative to high-income earning areas



ADDRESSING PAIN POINTS
GeoInsights

See and compare where your prospects and donors live 
relative to homeownership levels



ADDRESSING PAIN POINTS
Canadian Gift Search

Canadian charitable giving records have been incorporated into our 
Gift Search



ADDRESSING PAIN POINTS
Canadian Gift Search

Databased Canadian charitable giving records with access to source 
materials for additional information



ADDRESSING PAIN POINTS
Canadian Gift Search

Charitable giving tables searchable by keywords and donor 
information searchable with one click



ADDRESSING PAIN POINTS
Canadian Gift Search

Export selected records



ADDRESSING PAIN POINTS
Data Views

View as a segmentable and exportable table



Next Steps…
Name: 
Phone Number: 
Email Address: 

Ready to take your fundraising to the next 
level? Let us show you how! 

Book a demo with one of our fundraising experts 
today to see how your organization can harness 
the power data.


